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WHY IT MATTERS / BUSINESS VALUE
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SCENARIO / LISTEN
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SCENARIO / UNDERSTAND
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SCENARIO / EXPLORE
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BEYOND THE SCREEN / INTERNAL REACH
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FROM OBSERVATION TO ACTION
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LET US START WITH YOUR BUSINESS
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mailto:service@flowvision.tech
https://www.flowvision.tech/services/social-intelligence/
https://www.flowvision.tech/services/social-intelligence/

	01 更早发现舆情，让关键信息及时到人
	02 让用户的声音，进入企业的判断
	03 新品上新后，讨论发生了什么
	04 好评之外，哪些问题值得跟进
	05 从人群与关键词，定位具体讨论
	06 让关键信息，进入团队的日常沟通
	07 让发现进入具体业务，形成下一步行动
	08 把你正在关注的问题，带进来

